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WOHN!DESIGN
Spezial: WOHNEN AUF KLEINEM RAUM
Home Office für SCHÖNHEITSLIEBENDE 
Rasant und gesund: ESSEN auf Rädern ...

CHALLENGE
GUEST STAR India Mahdavi. STILFRAGE: Ist das typisch deutsch? 
Im FEUILLETON: Tennis-Legende MICHAEL STICH über KUNST  

2|2022 März/April
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CH 13,60 srf
Lux/BE/NL 9,80 €

I/E 11,50 €

DI E SCHÖN EN DI NGE DES LEBENS       INTERIOR. KUNST. GENUSS UND REISEN 
WWOOHNHN!!DESIGNDESIGN

IM FEUILLETON: Hetty Berg 
Vintage-Fashion und Autorenschmuck 
Atelierbesuch: Maryam Keyhani

UNBESCHREIBLICH WEIBLICH
WOMEN ONLY: Eine komplette Ausgabe über kreative Powerfrauen 

GUEST STAR: Hanne Willmann  + 40 Seiten BAD Inspirationen
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3|2021 Mai/Juni

WOHN!DESIGN

KOSMOS EUROPA
GUEST STAR Kris van Assche. LET‘S PARTY im GRÜNEN     

LIEBESERKLÄRUNG Neapel. ACHTUNG AUFNAHME! Möbel im Film

Kunst: Scherenschnitte XXL
Kennen Sie FANTASTIC FRANK?
Im FEUILLETON: Marc Barbey   
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Christian Peters and Christian Krug 
GOOD LIFE Publishing GmbH

“We love print, 
and we believe in the 
magic of exquisitely 
crafted magazines.”
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When we had the opportunity to take over WOHN!DESIGN in 2019, 
we didn’t hesitate. Being from Hamburg, we had been avid 
readers of the Stuttgart-based magazine for many years. Since 
buying it, together with the long-time Editor-in-Chief Stephan 
Demmrich and his team, we have expanded WOHN!DESIGN into 
one of the most sophisticated design and style magazines out 
there. What we are particularly pleased about: Many new readers 
are supporting our passionate journey. Since the takeover, the 
brand has grown rapidly and continues to hit new heights in 
terms of retail sales and subscriptions. We have expanded the 
magazine´s scope, improved its layout and introduced a features 
section aimed at meeting the highest cultural demands. As you 
can see, we love print and we believe in the magic of exquisitely 
crafted magazines – all of which goes hand-in-hand with an 
exciting website and dynamic social media activities 24/7.

The success of the first few years has encouraged us to make 
further investments in brands that inspire us. IDEAT has been 
France’s undisputed lifestyle icon for many years. It sets trends, 
it´s avant-garde without being modernist and iconic without ever 
being arrogant. In short, it suits us perfectly. The name of our 
publishing house, GOOD LIFE Publishing, sums up our outlook on 
life. We want to provide a platform for beautiful things, we 
believe in people with a joyful approach to design and in 
companies with a sense of craftsmanship and quality. And we 
want to capture the energy we feel, especially in Europe, and 
bring it to our readers.
Which is why we have been filling IDEAT´s more than 250 pages 
with passion, colour, happiness and lifestyle since the beginning 
of 2021.
Or, to put it simply for both magazines: We fill them with good 
living.

Warmest regards,

Christian Peters
Entrepreneur and publisher

Christian Krug
Editor-at-Large,
Ex-Editor-in-Chief, Gala and STERN
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TITLE
PORTRAIT.

W O H N ! D E S I G N  U P D A T E

Over the past two years, WOHN!DESIGN (founded in 1993) has developed from an ambitious design 
magazine into a culturally inspired premium magazine. We stand for values and value in the classic 
sense. Innovative, modern without being modish, and always very personal. 

An integrated features section on the current art and culture scene makes us just as extraordinary as 
our actual USP: Trends – these are social developments and their effects on the world of products and 
our future lives. Those who understand this context take much more pleasure in the beautiful things in 
life.

Our texts take an in-depth approach, the topics are interdisciplinary, and the magazine´s design 
standards are high: great quality paper, impressive number of pages, professional presence on 
Instagram. 

Our supporters appreciate our journalistic approach and relevant social attitude, as well as the quality of 
the stories and articles they can read in WOHN!DESIGN. This genuine interest and encouragement – we 
experience both – correspond to native growth figures.    

WOHN!DESIGN readers are cosmopolitan and highly educated, shaping their lives according to their own 
ideas. The editorial team sees itself as a source of ideas and provides background information from the 
areas of design, fashion and art as well as travel, interiors and architecture. All with the aim of getting 
people excited about design. “You are full of positive energy and good vibes”, star architect Jean Marie 
Massaud wrote to us about one of the current issues. That’s it.

As a magazine, our focus is clearly on print. We believe in intelligently designed, themed issues with 
easy-to-understand text. We´re not about elite thinking. We stand for social diversity; anything else 
would be naive. 

E D I T O R - I N -
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THE
THEMES.

A R T F E U I L L E T O N T R A V E L

F A S H I O N D E S I G N L I V I N G
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Become an 
exclusive 

sponsor from 
2023.

(Prices p. 7)



PRICES &
FORMATS.

Placement in the 
magazine
Format Placement Supplement Price in €
2/1 Inside Normal 24,000

1/1 Inside Normal 12,000

Premium placement

Format Placement Supplement Price

2/1 Opening spread Inside front cover + 
1st right page

25,000

2/1 1st double-page spread in 
magazine

Normal 24,000

2/1 2nd double-page spread in 
magazine

Normal 23,000

1/1 Outside back cover Normal 15,000

1/1 Inside back cover Normal 13,000

1/1 Inside front cover Normal 13,000

1/2 Inside Normal 6,600
1/3 Inside Normal 4,900

All prices are in euros; prices are valid for first publication dates as of 1 January 2023 for bookings with GOOD LIFE 
Publishing GmbH. Statutory value added tax is added to the net invoice amount. Reservations are valid for 14 days. 
Partial page formats on request. 

Cancellations can only be made until four weeks before the advertising deadline. 

6

GOODLIFE Publishing GmbH offers an art and culture discount for museums, galleries and book publishers.

Reservations for preferential placements expire if no written booking order is received by two weeks before the 
advertising deadline. Furthermore, if another customer places an order for a preferential placement that has 
already been reserved, we reserve the right to approve this reservation for booking if the customer who made the 
original placement reservation fails to send the written booking order within three working days.

Price list no. 5, valid from 1 January 2023 and W!D 01/23
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Ulrike
13,800



PRICES & 
SPONSORSHIP.
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Exceptional and unique: WOHNDESIGN´s features section. Around twenty pages of culture, 
art, theatre and literary stories – for your delight and edification. 
Every issue our readers are delighted by this entertaining section, and we want to share this 
exquisite cultural format with you. 
From 2023, suitable brands will have the opportunity to sponsor the W!D features section. 
So what´s the deal? A cultural partnership. You engage with us, we engage with you and 
provide editorial support for your cultural activities. Available in six-monthly and annual 
packages. 

S P O N S O R I N G  W ! D  F E A T U R E S  
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Frequency
Format & 
placement Price in € Supplement 

Six-month sponsorship deal (3 issues)
1/1 page 
First page 35,000 

Editorial support for your 
brand 

Annual sponsorship deal (6 issues) 1/1 page 
First page

60,000 Print and digital editorial 
support 



AD
DELIVERY.
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Price list no. 5, valid from 1 January 2023

Ad format
1 / 1 ad.   213 x 277 mm  

2 / 1 ad.  426 x 277 mm, please deliver as single pages. Please name the files differently so that the left/right 
page can be clearly identified.

Binding
Glued (Lumbeck binding)
Print method: web offset

Bleed
3 mm (top: 3 mm, bottom: 3 mm right: 3 mm, left: 3 mm).
No crop or registration marks within the data format.
Important text and motif elements must be placed at least 5 mm from the trimmed final format.

ICC colour profile:
ISO Coated V2 300%

Colour space:
CMYK (no special colours), no RGB colour elements

Resolution:
Colour/greyscale images: 300 dpi, line art/Bitmap: min. 1200 dpi

Font sizes:
1c min. 8pt, 4c min. 8pt

Data format:
PDF/X4

Proof:
Our proofs are produced according to DIN ISO-Norm 12647 UGRA / FOGRA. 

Litho:
For binding technical details and information on deadlines, samples and delivery, please contact 
Thomas Lösch (t.loesch@loesch.eu).

For the current requirements, dimensions and delivery address for bound inserts and loose 
inserts, please contact: Martin.Lindner@wohndesign.de Tel. +49 711 96666-410

Please note the deadlines for delivering print documents and take the following details into account when creating 
print documents. Send print documents in PDF format to anzeigen@wohndesign.de.
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INSERTS
Inserts are products delivered ready for processing that are enclosed loose with the magazine, 
with the closed side facing the gutter. 20% surcharge for partial allocation

Up to 25g - € 130.00
Up to 50g - € 140.00

Over 50g - € 180.00

1

3

2

INSERTS
TIP-ONS
BOUND INSERTS.

TIP-ONS

Tip-ons always in addition to a carrier ad. Tip-ons are products delivered ready for processing 
which are stuck onto a carrier ad and can be removed by the reader.

Up to 10g (postcard) - € 130.00 
Up to 25g (booklet) - € 140.00

Up to 50g (booklet) - € 180.00

Product samples: up to max. 20g - € 170.00

BOUND INSERTS
Bound inserts are integrated into the magazine. They are delivered ready for processing at the 
printing house.

2 pages - € 130.00

4 pages - € 145.00
8 pages - € 160.00

12 - 16 pages - € 175.00

More pages on request

9

TECHNICAL SPECIFICATIONS
Price per 1,000 items (based on print run)

PRINT RUN 50,000 copies / PRINTING PROCESS web offset
MAXIMUM FORMAT for inserts 198 x 265 mm
MAGAZINE FORMAT and maximum format for bound inserts 213 x 277 mm plus 3 mm bleed
PRINT DOCUMENTS Create file in final format, 3 mm trim for trimmed motifs, 

text gap of 5 mm from the trim, crop marks for consistency.
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THEMES &
DEADLINES.
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Magazine Theme
First 
publication 
date

Advertising 
deadline

Print 
documents

WOHN!DESIGN   01/23
TREND SCOUT
Future trends

13.12.22 11.11.22 16.11.22

WOHN!DESIGN   02/23 
LOVE OF DETAIL 
Special, successful details

22.02.23 20.01.23 25.01.23

WOHN!DESIGN  03/23 
DISCOVER SLOW LIVING
Make conscious, more discerning 
choices

03.05.23 31.03.23 04.04.23

WOHN!DESIGN  04/23 
DESIGN DUOS   
Two designers, one product

28.06.23 22.05.23 27.05.23

WOHN!DESIGN  05/23 
STYLES & COLLECTIONS 
Furniture collections 2024

30.08.23 31.07.23 03.08.23

WOHN!DESIGN  06/23
INTERIORS: RELOADED
Future trends in bathrooms, 
kitchens, lighting and furniture

25.10.23 25.09.23 29.09.23

WOHN!DESIGN  01/24 
ON THE MOVE
Trends and developments

13/12/23 13.11.23 20.11.23

SPECIAL ISSUES

SPECIAL ISSUE AT THE POS
First publication 
date

Advertising 
deadline

SUMMER EDITION 2023 
& OUTDOOR COLLECTIONS 2023

05.04.23 09.03.23

DOSSIERS IN THE MAIN MAGAZINE

BATHROOM INSPIRATION 2023 
In WOHN!DESIGN 4/23

28.06.23 22.05.23

FURNITURE COLLECTIONS 2023  
In WOHN!DESIGN 5/23

30.08.23 31.07.23
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anniversary 

of W!D



SUMMER 
EDITION + OUTDOOR 
COLLECTIONS 2023.
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The SUMMER EDITION is the leading compendium for a stylish life 
outdoors. We focus on the best OUTDOOR COLLECTIONS from premium brands 
and designers. 
In addition, the glossy special edition presents design tips and inspires lovers of 
modern gardens to purchase accessories. 

T H E  S U M M E R  E D I T I O N  &  O U T D O O R  C O L L E C T I O N S  2 0 2 3

3 months at the PoS
Copy price: € 9.50

Special issue at the PoS
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BATHROOM
DESIGN 
2023.
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The Bathroom Worlds dossier takes our discerning readers on a journey to visit 
the most spectacular bathrooms and spas and back to their own four walls. The 
aim here is to set the scene for the best ideas, whether for large or small 
spaces. We also present a "best of" collection with the most stylish furnishings 
and matching accessories. Saunas, steam baths and jacuzzis round off this 
high-class supplement. 

The dossier provides brands with a suitable communication platform. 

B A T H R O O M  W O R L D S  2 0 2 3  S U P P L E M E N T  W I T H  I S S U E  0 4 / 2 3
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FURNITURE
COLLECTIONS 
2023.

13

The compendium appears as a substantial supplement with WOHN!DESIGN 
5/2023 and presents FURNITURE COLLECTIONS curated by the editors in an 
exclusive presentation. 
We show the best and hottest interior pieces: From tables & chairs, shelves, 
wardrobes & beds to chill-out sofas, design-savvy individualists will find 
extraordinary, charming and above all beautiful interiors – from small labels to 

global players. 
The dossier provides brands with a suitable communication platform. 

S P E C I A L :  F U R N I T U R E  C O L L E C T I O N S  2 0 2 3  S U P P L E M E N T  
W I T H  I S S U E  0 5 / 2 3
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LOOKS DESIGNER BRANDS ! 

24 WD  5 I 2022

Ihr Stuhl „Nana“ für Freifrau war so erfolgreich, dass jetzt 
noch Couch und Love Seat (oben) nachgelegt wurden. Ha-
ben Sie den Ur-Entwurf dafür einfach vergrößert? „Natür-
lich funktioniert das nicht, die Elemente einfach vom Stuhl 
zum Sofa oder Sessel beliebig zu skalieren. Um beste Sitz-
qualität zu gewährleisten, mussten die einzelnen Elemen-

CRÈME DE LA CRÈME ZWEI FRAGEN 
AN HANNE WILLMANN ZUM DESIGN

Fällt in der europäischen Möbelbranche das Wort USA, 
rümpfen manche Hersteller wie Designer sofort die Nase. 
Na gut, die Midcentury Moderne. Aber dann ... Karim 
Rashid? Na vielen Dank auch, und dieser Sofa-Einheitslook 
à la Denver-Clan. Doch gerade von Dallas aus belehrt uns 
ein Unternehmen eines Besseren, ja eines Besten. David 
Sutherland und seine Frau Ann haben hier die Marken 
„Perennials“ und „Sutherland“ etabliert, die über jeden eu-
ropäischen Spott bezüglich US-amerikanischer Entwürfe 
erhaben sind. Im Fokus steht das Outdoormöbelprogramm 
„Frank“ aus der Feder von Vincent Van Duysen, der bereits 
einige Sofas und Sessel für Sutherland entwickelt hat: 
sophisticated und modern, aber nicht modisch. Also ge-
nau das, was wir von zeitgemäßen Möbeln erwarten.
Diese tragen Out! ts mit Sto" en der Marke Perennials, für 
die der belgische Stararchitekt gleichermaßen Kollektio-
nen entwickelt. Typisch sind die zurückhaltenden Erdtöne, 
dafür setzt er lieber Akzente bei den Texturen und Tech-
niken, die zum Einsatz kommen. Alles Dinge, die in Van 
Duysens eigenem Haus jene Subtilität herau# eschwören, 
für den wir den Belgier lieben und längst auch die beiden 
aus Dallas, die wir schon seit Jahren begleiten und schon 
mehrfach vorgestellt haben.            sutherlandfurniture.com

EXTRAVAGANTE KULISSE
FÜR EINE ELEGANTE SILHOUETTE 

te nicht nur ergonomisch angepasst werden. Wir wollten 
vor allem die markanten Details beibehalten und trotz 
Größenveränderung die Leichtigkeit und Gradlinigkeit 
nicht verlieren.  Was war Ihnen bei Sofa und Sessel beson-
ders wichtig? Trotz optischer Nähe haben wir zwei eigen-
ständige Produkte entworfen, die auch unabhängig von-
einander funktionieren. Dafür haben wir bei beiden stark 
auf eine eigene Formensprache geachtet.           freifrau.com
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LOOKS DESIGNER BRANDS ! 

etwa industrielle Produktionsprozesse zu „hacken“ und 
Objekte zu kreieren, von denen jedes einzelne aufgrund sei-
ner besonderen Herstellung nicht in Serie gehen kann. Der 
in London lebende Designer Marco Campardo hatte 2022 
seine erste One-Man-Show. Von „Simple Flair“ kuratiert 
und der Galerie Riviera präsentiert, geht er mit seinem Pro-
jekt „Jello“ der Frage nach, ob sich industrielle Prozesse für 
handgefertigte Unikate anpassen lassen. Die Inspiration? 

ALSO DIESE BRILLE ... GARANT FÜR
ECHT SUBVERSIVE SICHTWEISEN,

 „Wackelpudding.“ Campardo untergräbt die Idee, dieselbe 
Form unendlich oft reproduzieren zu können. Dies wird 
durch die Produktion einer Low-Tech-Gussform erreicht, 
die nach jedem Guss neu geformt wird, sodass der Prozess 
das Endergebnis bestimmt. Jedes Objekt zeigt die Spuren 
seiner Herstellung durch Unvollkommenheiten, die das 
!nale Resultat einzigartig machen. Inspiriert durch die 
Designphilosophie eines Enzo Mari entstehen durch die-
ses System Formen, die immer wieder anders sind, deren 
formale Qualität aber bleibt.             marcocampardo.com 
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SHOPPING
GUIDE.

15

In selected issues of WOHN!DESIGN, the exclusive SHOPPING GUIDE appears as a removable pocket-sized 
booklet. Four hundred top furniture stores, bathroom and kitchen studios offering first-class service, grouped by 
their respective postcodes, present themselves and provide detailed information about the manufacturers and 
brands they represent.

Ad prices in the print version (available online simultaneously):
1/1 page inside (148 x 210 mm) € 3,000.00
Inside front cover and inside back cover € 4,000.00

Please send as a printable PDF in the abovementioned format with a bleed of at least 3 mm

Digital prices
1/1 page inside (148 x 210 mm) € 1,500.00
Inside front cover and inside back cover € 2,000.00

Discount scale:  2 ads 5 % 
3 ads 10 %
6 ads 15 %

The SHOPPING GUIDE is also available as a digital version at www.wohndesign.de. In some cases we present
special topics here, such as CHAMPAGNER,ART ON SALE, OUTDOOR KITCHEN, DIGITAL FASHION, BEDS.
To make it easier for our readers who are interested in buying, showrooms, kitchen and bathroom studios are
listed in the digital ShopFinder at shopping-guide.wohndesign.de.
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WOHNDESIGN 
READERSHIP.
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WOHNDESIGN is stylish, honest, extravagant and colourful. Just like our readers. 
They have the highest quality standards, a flair for design and live multi-faceted 
lives. Our readership includes countless architects, designers and creative industry 
heads.  

They are highly educated, earn very good money and are keen to invest. They are 
multipliers, networkers and opinion leaders in various areas of life and creative 
fields. 

WOHNDESIGN´s readership is approximately 54% women and 46% men with an 
average age of between 30 and 50. 

Each issue of the magazine reaches around 220,000 contacts. Our readers are 
cosmopolitan and shape their lives according to their own ideas.  

WOHNDESIGN readers are highly interested in design, interiors, fashion, art, travel 
and zeitgeist. 

WOHNDESIGN supplies its readership with a range of ideas and provides plenty of 
creative food for thought.

Price list no. 5, valid from 1 January 2023 and W!D 01/23



DIGITAL
WEBSITE FORMATS.
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www.wohndesign.de
website 

Product Description Specs Duration Fixed price in €

Display ads

Top leaderboard 
banner

Present placement on 
the homepage.

Size: max: 1,400 x 200 
px. jpg, png, svg, gif, 
webP, html5 Film, 
mpg, mp4 (H.264), 
html script 

Per week 1,200

2nd leaderboard Present placement on 
the homepage.

Size: max: 1,400 x 400 
px Per week 885

Video Brand or product 
video Size: 1,200 x 900 px 4 weeks 3,000

Native ads

Native article (XS)

Images + customer 
items in the 
WOHNDESIGN look 
and feel with link to 
customer’s landing 
page.

Max. 4 images, text, 
delivery 3 weeks in 
advance 

Present on the 
homepage for 4 
weeks, then on the 
website permanently

2,500

Native article 
(Premium)

Images + customer 
items in the 
WOHNDESIGN look 
and feel with link to 
customer’s landing 
page.

Max. 8 images, text, 
video optional. 
Delivery 3 weeks in 
advance

4 weeks 5,500

KPIs (July 2002, time 
period: 4 weeks) Users: 4,300 Impressions: 57,350

Annual income: € 
108,000

Age: 70% = 30-50 age 
range 

Price list no. 5, valid from 1 January 2023 and W!D 01/23
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SOCIAL FORMATS.
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wohndesign_magazine Instagram  

Product Description Duration Price in €

Instagram story
Consists of 3 story 
snippets of approx. 5 
seconds

One-off 3,500

Instagram post
One post on the WD 
account, consisting of one 
image

Permanent 5,000

Instagram video post One video post on the WD 
account Permanent 5,000

Instagram carousel post

Placement on the 
homepage via scrolling. 
One image and text beside 
it.

Permanent 7,500

KPIs (version dated 
September 2022) Followers: 6,620

Impressions: 115,000
Top locations: Hamburg, 
Berlin, 
Munich

Price list no. 5, valid from 1 January 2023 and W!D 01/23



PAYMENT CONDITIONS:                            

Invoices are due within 30 days of the invoice 
date. A 2 % discount will be granted within 10 days 
of the invoice date, unless older publisher's 
receivables are outstanding.

TERMS AND CONDITIONS:                                         

For the processing of orders, the Terms of 
Payment and Terms of Business apply, which can 
be obtained from the publisher or can be viewed 
at www.wohndesign.de/agb. 

Due to tax regulations, we request that you 
provide your tax number and/or sales tax ID when 
placing your order.

The information contained in this price list may be 
updated during the year. You can find the latest, 
binding version at: www.wohndesign.de

Stra tegy presenta t ionPAYMENT
CONDITIONS.

19
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CONTACT.

PUBLISHER
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Telephone +49 40 398 633-0
Fax +49 40 390 9587

MARKETING

HOMEPAGE www.wohndesign.de
FREQUENCY 6 x main issues + 1 x special edition
COPY PRICE € 9.50
PRINT RUN 50,000 copies IVW audited
CONTACTS 220,000  contacts
SALES approx. 44,000  copies 

Ad management
Ulrike Ehlers
Ulrike.Ehlers@wohndesign.de
+ 49 711 96666-411

Ad scheduling
Martin Lindner
+ 49 711 96666-410
martin.Lindner@wohndesign.de

Sales Office Germany
Katharina Struve
katharina.struve@ideat.de 
+ + 49 170-9462367

Kirsten Fischer
kirsten.fischer@ideat.de
+ 49 170-9462367
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Sales Office Italy
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ilaria@studiovilla.com

Sales Office France
Anke Blaggoge
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Anke@ankeblagogee.de

Tax no.: 41/787/00656
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